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How Do We Collect the Information?

1. Job Seeker
Applies to job

2.Job Seeker is
invited to take
survey

careerbuildercn

My CareerBuilder ~ Find Jobs  Job Recommendations  Post Resumes

= 3. Job Seeker
s s Thank you for using CareerBuilder.com to search for your next
Takes Survey

employment opportunity.

You deserve to find the job of your dreams. CareerBuilder is working hard to better connect you to jons
and employers of your choice — but we cant da it alone. Your inputis invaluable in this process

Job Requirements.

“ - Please fake 5 minutes to complete a survey about your recent application. Respanses are confidential

. — 4. Client Gains
START NOW Questions marked with a * are required
I |

Unsubseribe from this email] View this emai as a Web page

You are currently subscribed o receive "CareerBuier.com Customer Messages” as.

You can modify your account info at any time. I O rtal

For your privacy and protection, when applying to a job anline: Never give your social securty number o a
prospective employer, provide credi: eard or bank account information, or perform any sort of monetary transaction

Do not respond to this message. Instead contact Customer Servi
5550-A Peachtree Parkway, Suite 200 | Norcross GA 3009;
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X

€ Yes
C No
4 o, socina croupe for Ragort -
4 x
E= |
= =
——

i the past weak, have you sppled for » job st Perso

- DEWO?

B —

TN ST 0T 8 st e

Logend

u b,

QOO lersonificd

a division of CareerBuilder



How Does this Differ from Do It Yourself?

*All Talent
*Unbiased filter
*Benchmarking
*Segmentation
*Real time

Jobs & Applications Talent Intelligence Portal - Beta Account Tools
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“ In the past week, have you applied for a job at Personified - DEMO?
RESPONSES [ 28% S0 % A00%

Yee Szlented ?.1 o/;J m

Period
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All Comparies (All Time)
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Net Promoter Score

Based on your experience with Personified - DEMO, how likely are you to recommend this company to a
colleague or a friend?

AlTime -22% [
All Companies (Al Time) m

Met Promoter, NP3, and Met Promoter Score are trademarks of Satmetro Syzstems, Inc., Bain & Company, and Fred Reichheld.

RESPONSES A00% -50% 0% 0% 100%
Applied Selected g0 (120 . ] . .
Period 4 /{ 0 ! : : :
aiTme 10% G2 ! . ! :
All Companies (Al Time) | A | :
Withdrew Selected 0 45 I I : :
Period '33 /" 0 . | | | :

To calculate your company's Met Promoter Score (MPS), we took the percentage of job =eekerz who were Promoterz and subtracted the percentage who were

Detractors.
Detractors Passives Promoters
0 1 2 3 4 5 6 || 7 8 ||¢s 10
Mot at all Heutral Extremely
likely likely

% of Promoters % of Detractors

(95 and 10s) (0 through 6)
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Applicant Experience

p— MPACT

* Lower cost to acquire talent * Reduce candidate loss rate
though changes in

demographic segment

) ”I _ * Build more effective
* Raise brand awareness messaging for target talent by
TOYOTA demographic segments

e Launch new

Vesias technology/process « Improve overall employment
* Increase effectiveness of bra(ljnd trroggr]]h abt'“ty t(t)tblett(?[r
recruitment team understand howtarget talen

perceives you as a company

Microsoft
.Dynamics

BASF * Increase number of quality
The Chemical Company hires through development of
team

... Persom ified
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