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Whether companies realize it or not, branding plays heavily into their ability to both a� ract and retain their ideal demographic of 
talent. While having a recognizable brand is important, it is even more critical that your brand is perceived in a positive and accurate 
light – both internally and externally. Positive brand perception not only helps pull in a be� er quality and higher quantity of applicants, 
but it also helps to retain top current employees. 

CareerBuilder’s branding solutions help clients in three essential areas: promotion, diff erentiation and performance. More o� en than 
not, their needs and wants will fall within some combination of the three. 
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DIFFERENTIATION
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Most employers want to connect with job seekers at some level and tell their employment story in a more engaging way. Whether 
they want to connect with job seekers on an emotional level or simply maintain brand consistency, all job branding options will help to 
promote their employment brand.

Just as they do for business, companies compete with each other to a� ract the right candidates; and not always in the same industry or 
location. This category is especially important for clients hiring hard to fi ll positions. When faced with a high demand, low supply situation, it 
is ever increasingly important for our clients to stand out from the crowd and leave a lasting and positive impression.

When measuring the eff ects of branding, the results are very situational and can be impacted by a number of factors. The overall goal is to 
have higher engagement and improve quality conversion rates on the job posting.
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